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UKWF members and stakeholders

Over the last six months we have continued to deliver our comms rhythm activity, including: 

• UKWF Newsletter – sharing insights, news and updates. Next newsletter coming April 2021

• Monthly activity reports and Ian’s Video blog – providing the latest information and updates in one place – this 
has been a great platform to share information around the work we are doing with BEIS and the NMO. 

• Technical webinars – latest one was about Brexit and ATEX with Geoff Botterill as guest speaker. Great to see so 
many members there. 

Stakeholder work: 

• Continued to support the UKWF team on their engagement with OPS&S to lobby on decisions such as plans to 
remove the NMO from the market. Plus communicate changes and updates to members. 
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Social media

• Continued to see organic growth across 
our two social channels – LinkedIn and 
Twitter – which has raised awareness of 
the UKWF and its work. 

• Now have more than 490 followers on 
LinkedIn.

• We’d encourage members to share posts 
and tag @UKWF when we work with you.
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UKWF Comms – focus areas in 2022

Over the last 18 months, we’ve put the foundations in place for UKWF communications and we’ll continue to deliver our 
comms activities. In addition, communications will underpin the UKWF’s business plans. 

•Promote the UKWF and its work through social media to attract new 
members  

•Promote new and existing benefits for members 
UKWF membership 

•Support the team to engage with CTSI 

•Develop campaigns to drive engagement with Trading Standards at 
national and local level 

Trading Standards – CTSI 

•Support the UKWF board to refresh the website with new content 

•Use as a tool to drive stakeholders and potential new members to 
learn more about the UKWF 

UKWF Website 

•Support the UKWF to lobby Government on issues such as plans to 
move back to Imperial Measurements 

•Continue to grow our relationship with the OPS&S

Relationship with 
Government 

•Work with the UKWF team to drive the scheme forward 

•Launch the scheme through the media 

•Promote the scheme across the industry 
Apprenticeship scheme 


